
Charlotte Anthony 
13+ years of experience leading content marketing, public relations, communications, and demand generation for technology, healthcare, higher education, and national associations.
TECHNICAL EXPERIENCE

	Marketing Automation & CRM: HubSpot, Salesforce, Marketo, Higher Logic, Wild Apricot, MemberClicks
Advertising & Digital Marketing: 
Google Ads, LinkedIn, Meta, Taboola
Email Marketing: Mailchimp, Constant Contact, ActiveCampaign
Analytics, SEO & Optimization:
GA4, Looker Studio, SEMrush, Ahrefs, Hotjar, Google Tag Manager
PR, Media & Social Intelligence:
Cision, Talkwalker, Meltwater, Muck Rack, Sprout Social, Hootsuite
Creative & Content Management:
Adobe Creative Suite, Buzzsprout, Premiere Pro, Canva, Figma, Flourish, WordPress, Drupal, Webflow, HTML
Project Management & Collaboration:
Asana, Monday.com, Airtable, Basecamp, Trello, Slack
AI Tools:
Albert, Surfer SEO, Lovable, Sora, Runway, Synthesia, Opus Clip
Strategic Expertise
Go-to-Market Strategy, Scientific Communication, Content Marketing, Social Media Management, Media Relations, AP Style, Crisis Communications, Demand Generation



PROFESSIONAL EXPERIENCE
Director of Marketing, Metafoodx							                         Feb. 2026 - Present
· Leading go-to-market strategy for AI-powered food technology solutions, driving product positioning, messaging, integrated campaigns, and market adoption across foodservice, hospitality, and higher education.
· Managing website redesign and creating sales collateral such as case studies, one pagers, and social media content. 
· Driving lead generation through content marketing, digital advertising, and industry partnerships, increasing website visibility by 264% and traffic by 34%. 
· Producing thought leadership and media strategy, publishing 72 articles, securing 18 earned media placements, and growing LinkedIn by 1,100+ followers. 
Director of Communications & Content, Hearth, Patio, and Barbecue Association           	                         Oct. 2024 – Feb. 2026
· Directed communications and HPBExpo marketing, overseeing a $300K marketing budget, Tacklebox agency partnership, integrated campaigns, and executive communications for North America's largest barbecue and outdoor living trade show.
· Increased HPBExpo26 attendance 35%, attracting 5,000+ attendees and 300+ exhibiting brands through the Fuel the Future campaign.
· Led membership communications, newsletters (Hot News and Hot Headlines), recruitment campaigns, regional affiliate messaging, and national PR initiatives, including the Bring the Good Times Home Campaign and Member Resource Center launch. 
Director of Communications, American Chemistry Council				   	     	         Dec. 2022 – Oct. 2024
· Managed strategic communications for six industry groups, developing annual communication plans and leading campaigns including the Good Chemistry Lives Here public education initiative. 
· Served as primary media contact and produced scientific communications, advocacy materials, and policy resources for industry stakeholders, federal agencies including the U.S. Department of Defense. 
Senior Content Marketing Strategist, Massachusetts College of Pharmacy & Health Science	    	          Jan. 2022 – Dec. 2022
· Developed content marketing strategies supporting recruitment for 100+ undergraduate, graduate, and professional healthcare programs. 
· Led editorial strategy and institutional storytelling across digital channels, increasing prospective student inquiries 20% through SEO-driven content and data-informed marketing campaigns.
Senior Marketing Specialist, The University of Texas Health Science Center at San Antonio    	                        Feb. 2015 – Jan. 2022
· Led recruitment marketing for 21+ graduate programs 
· Served as Editor-in-Chief of The Pipette Gazette, producing 1,300+ articles and 54 videos to promote research, faculty, and student success.
Co-Owner (Social Media & Marketing Consultant), Ayalon Consulting		     		        Feb. 2016 – Oct. 2021
· Provided marketing, social media, and Google Ads consulting for five small businesses
· Managed 11 social media accounts and digital campaigns, increasing website traffic by 58%.
ACADEMIC EXPERIENCE
	M.A. International Studies | Tel Aviv University 
	B.A. Communication & Journalism | University of Washington 



